����Robert G. Lewis





What Do You Think? © 


Issue # 6


� CREATEDATE \@ "MMMM yy" \* MERGEFORMAT �April 00�





Topic:  Permanency is More Mending Than Making





Ideas:  The social worker mindset “Who would want a teenager?” is the right questions, but often in the wrong place. First, work with the teen to build his/her readiness for permanency. At the same time look at who has made a connection.� FORMTEXT ��     �


Discussion: Administrators, supervisors and workers all identify the need for resources as a recruitment, an advertising, or a public relations problem. They wonder who will adopt teens and how to entice them to respond. Sometimes the answer circles around to “Anyone interested in doing it must be crazy and is therefore unfit.”  However, the most productive resource development is not in the general public, but in work with adolescents, one by one.


With each teen we need to build a foundation for permanence.  We need to help them look at their loyalty to birth families.  Many don’t really know that they are not responsible for the break up of their families of origin.  No one has taught them that grief is a painfully learned, human skill.  Their self-esteem is compromised and their behavior shows it.  Empowering them to take the lead in connecting with a family for life flows from dealing with these vital issues. Such work enhances self-esteem and engenders hope.


As they wrestle with their loyalty and begin to understand where they are in accepting their losses, they can also identify past and present adults with whom they have had, and want to have life-long connections. Those individuals may not even respond to a child specific recruitment, but most will respond to a direct, personal invitation to get involved.  The secret to resources for teens is looking closest to them.  Engage the young person in that process and help them to decide for themselves. 





What Do You Think?


�����


   4 MAYFLOWER LANE ( GLOUCESTER ( MA ( 01930 ( (978) 281-8919 ( (978)281-4866 FAX ( RGLEWIS@HIGHPOPPLES.COM











